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THE BIG APPLE

Fueled by a surge in tourism and by the recent success
of upscale hotel eateries, New York restaurateurs
are clamoring to strike up new partnerships and

set up shop alongside the city's signature suites

By Erica Duecy

Bullish about NYC hotel market
O indication showing just how hot New York
City's hitel restaurant market has become s the
hlghh- publicized search by the Buckingham Holcl
for a “premier restaurateur” for its marquee restag-
r..-||1| spasce (n West 57th Sareet and Sixth Avenoe, m
anbaltin & BodE] s il B Working
ogull, a prominent real-estale broker
known |'q_|r her high-end chients, such as Donakd
lmump andd Hotel Ciansevoor.
The T3-year-old Buckingham recenily underwenl
i %9 million renovation, including 34 million that
wenl into modermizing ils B500-sguare-fool streci-
level restaurant space. ~There's demand 1o get info
this [restaurant | space, so we can pick and choose,”
said Mogull, president of Mogull Reahty Inc, “We are
catching the eyes of some incredhible restaurateurs
looking to capitalize on the hotel's revitalization and

the hure of 57th Sireel.”

During the past few weeks, the hotel already Tas
received several offers from “top-fhght ™ restanga-
teurs, sccording 1o Stephen Shapero, managing part-
ner ol the Buckmgham Hotcl. The company selectad
(o run the restaurant also will assume responsabihites
foar the room service operations of the hotel. Shapiro
says the Buckingham was nol considering developing
its oo foosdservice concepl, “We're nol a restaurant
company: we'ne a boutigque hotel.” Shapiro says,
“Some of e world's best restaurateuwrs ang i
Manhatian, and | prefer to have them do "

In additson, he mates: “Il vou take a great hotel
and a great restaurant company and have them work-
ing toggether, the whaole is greater than the sum ol the
parts.” Cross-marketing is pant of the draw. “1t's a
real benefit to have a restaurant concepl that can

If you take a great hotel and a
great restaurant company and
have them working together, the whole
is greater than the sum of the parts.

It's a real benefit to have a restaurant
concept that can stand on its own.*®

— STEPHEN SHAPIRO
MAKACING PARTNER. EUCKINGHAM HOTEL

stamed on its own and help enhance the image of the
hotel,” Shapino savs, Also, il enhances the expenence
fior the puest, he sdids.

Fucling deals such as the Buckingham Hotel's are
Mew York's growing hotel oocupancy rates and rising
touriem numbers, For the nine months ended in
Seplember, occupancy at New York hotels grew 1o
El.5 percent, up aboul B percenliage poinks comipared
with the same perod last year, socording to PRI
Consulting. Room rates also grew o nearly $199, a 9-
percent increase in the same peniod

(Ceowniued on page 72)



